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stay in the game
A recent report shows that millennials are making 60% of their retail purchases online. As web-
based retail sites continue providing convenience and improved interactivity, the need for brick-
and-mortar retailers to innovate and stand out is clearly greater than ever. To stay in the game, 
in-person stores must enhance visitor experience.

Digital signage is nothing new to retail environments, as LCD TVs have long been used by retailers 
to communicate with shoppers. But enhanced LED display technology now allows forward-thinking 
retailers to employ dynamic video in a more integrated, seamless way. The pairing of brilliant video 
with the right content management system (CMS) unlocks the dynamic and interactive power of 
LED display technology, as shown in this eBrief.

https://couponfollow.com/research/millennial-shopping-report




The Intelligent Fitting Room
Let’s look at an example. Imagine yourself browsing new shirts at your favorite retailer, which 
has recently enhanced its customer experience. You find three options you like, but they all have 
different styles and you’re only looking to purchase one shirt. You grab all three and head for the 
fitting room. 

Once you enter, small RFID (radio frequency identification) tags attached to each shirt trigger the 
floor-to-ceiling digital display in the dressing room. Immediately, the display presents you with 
detailed information for each of the shirts you’ve selected: material blends, washing instructions, 
even suggested pants and other accessories to pair with each shirt. Two of them fit well, but, 
based on the extra information, you select one and head to the register feeling happy about 
your selection.





Real-Time Inventory Management
Your inventory management system can help you make decisions about the content presented on 
in-store displays. Real-time inventory data can be integrated to promote predetermined discounts 
on overstocked items and to remove promotional graphics for low-inventory items. Too many 
of those plaid pants? A graphic showing the style with 20% off automatically displays around the 
store, and when demand at this new price point has driven stock to an acceptable level, the  
20%-off graphic disappears.





lift & learn 
In-store customers can also be presented with dynamic video content that’s triggered when an 
item is removed from a display shelf. Imagine several bottles of perfume sitting in a row with 
a digital display nearby. When a customer selects one of the perfume bottles, that designer’s 
branded video begins to play. When the product is returned to the shelf, the video stops and is 
replaced by the store’s content again until another option is chosen.





breaking out of the box
We’ve all grown accustomed to seeing LCD displays in in-person retail environments. But are they 
the best choice for your digital display needs?

In many ways, the LCD format is fixed. Not only are LCDs limited in terms of scalability, but LCDs are 
also rectangular with very few exceptions. This inflexible shape, coupled with unsightly bezels, make 
it difficult for designers to adapt LCDs to unique environments.

Recent trends show that direct-view LED technology is making a move as the most viable option 
for in-person retail.





THE MOVE TO LED
Compared to LCDs, direct-view LED is much brighter, reliably weather-proofed, scalable, and 
seamless, making it a superior display technology for both interior and exterior retail spaces.             

Additionally, costs for LED technology have fallen significantly. Now, LED displays are both effective 
and cost-competitive for more intimate retail experiences.

While LCD applications are hindered by bezel and scalability drawbacks, an LED canvas can fill a 
retail space seamlessly with dynamic imagery and bright, vivid colors, creating a showpiece that 
demands attention.





snadisplays.com

We truly enjoy working with forward-looking retail partners to help bring their vision to life and 
advance the in-store environment for an experience that can’t be matched by online shopping. 
We encourage retailers to get in touch to discuss modern ideas for their brand's next-generation 
consumer experience.

http://sandisplays.com
http://sandisplays.com

